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Sr. No.

Course
Name

Class/Sem.

Course
Name

Course Outcomes

B. Com

NEP
B.Com. EY.

Sem.-I

DSC-I

Financial Accounting-1

1. To prepare and analyse the financial statements.

2. Acquire the basic concept of accounting terms.

3. Record the different financial activities & Practices.

DSC-II

Principles Of Management-I

1. Demonstrate understanding of the role of managers in modern >usiness orgar izations.
2. Absorb various management concepts, principles and theories.

3. Examine the managerial functions having an impact on the busi 1ess effectiven 3ss.

DSC-III

Entrepreneurship Development-I

To Create Awareness Amongst students about Entrepreneurship.

To Understand Theories while applying in the Business.

To know about Foundation of Entrepreneurship and its theories.

To identify the type of entrepreneur and the steps involved in an entrep eneurial
Venture.

s 00 N

GE/OE-III

Basics of Accounting

1. Students understand concept of Basic Accounting and apply th : knowledge ir own
business.

2. Students get the job opportunities in the company due to the k1owledge of B: sics of
Accounting.

3. Students demonstrate ability to work at all sectors and stand ir the professio:al life.

GE/OE-X

Basic of Entrepreneurship

1. To select a business idea.

2. 'To prepare a project report.

3. To register a unit (Udyog Aadhar Number)

SEC-I

Office Automation Tools -1

1. To give Basic Hands-on Knowledge of Word Processing using V.S Word

2. To provide Basic Hands-on Knowledge of Spreadsheet Processing using MS E::cel
3. To deliver the fundamental Knowledge of presentations using 1S PowerPoint.

4. To make students familiar with e-mail account.

NEP
B.Com. EY.

DSC-Iv

Financial Accounting-II
1. Understand the process of recording and classifying the business transact.ons and
events.




Sem.-1I

2. Understand the financial statements, viz., P -ofit and Loss Account, Balar ce Sﬁ§ t, '\ A
cash flow statement of a sole proprietor. i\
3. Abridge the ability to prepare and analyse t 1e branch accc unt. &

4. Acquire concept of departmental accountin 3. T

DSC-v

Principles Of Management-II

1. Demonstrate understanding of the role cf effective dir:ction in mocern business
organizations.

2. Design motivation strategies for business ef ‘ectiveness.

3. Learners will diagnose various styles and qu alities of effici :ntleadership, Coordination
and Controlling.

4. Identify the contemporary issues and challenges in business managemer t.

DSC-VI

Entrepreneurship Development-II

1. To provide knowledge and information abo it Entreprenet rship Develop ment.

2. To provide knowledge and create ability for setting up an cnterprise within given
Environment.

GE/OE-II

Basic Marketing

1. Students understand fundamental concept >f marketing a1d develop the plan for own
business

2. Students get the job opportunities due to the knowledge of marketing m:inagement.

3. Students demonstrate ability to work well vrith others cor imunication slill.

VSC-I

Business Documentation

1. To make students familiar with business co: respondence (locuments.
2. To train students with advanced MS Word F anctions.

3. To make ready students to make profession il documents.

CBCGS
B.Com.S.Y.
Sem.-III

Optional

Corporate Account-I

1. Acquire conceptual knowledge of basis of corporate accot nting. Underst and the basic
concepts of equity share, preference share ¢ nd debenture.

2. Students will have the knowledge and skills to prepare accounting of Issu 2 of share and
debenture; Redemption of preference share and Profit prior to incorpore tion.

3. Explain company accounting as per requirements of the Corporations Act. Prepare
company accounts.

Cost Account-1

1. Explains the relationships between cost anc financial accounting.

2. Students would classify costs and would be able to prepar: cost sheet.

3. Students would be able to valuation of Material, Labour ar d overhead of business.




pashia
They will be Monitor costs of raw materiils, labour, tre nsportation, :dmi & M
costs, overheads etc. in an industry.
Use organization skills relevant to cost acco anting system: . Solve probleins rele
cost accounting.

IT Application in Business-III

1

4.

The student is able to use tools of informetion technology to effectivel 7 disseminate
information in an appropriate manner.

. The students are being able to understand I asic knowledge and technolc gy of internet

and e-mail.

The students learn about computer, Google: form, sendin ; and receivin;; mail and its
various components associated to internet.

Students will able to learn the latest trends in computers % information technology in
business and its applications.

Goods and Services Tax (GST)-I

1.

Application of GST Knowledge in both theor:tical and prac ical aspects. Students would
explain the various terms related to GST.

To understand the procedure for registraticn, payment an 1 refund of GS"*

To outline the provisions concerned with payment of Tax, i 1terest, IDS, T(.S, refund and
returns under GST.

Explain importance and benefits of Input T:x Credit. Stud :nts would dis :uss the time,
place and value of supply.

Students would discuss the contents and for mat for variou s documents li e tax invoice,
bill of supply, debit note, credit note etc.

Marketing Management (Elective)

1.

Students understand the marketing concepts and marke ing environm :nt related to
product planning, distribution channels anc pricing strate zies.

Understand various methods of promotio1 of marketin;;, marketing cf agricultural
products. Students will demonstrate effec:ive understar ding of relev: nt functional
areas of marketing management and its apy lication.

Students will demonstrate analytical skills n identificaticn of problems pertaining to
marketing management. The student will b.: able to develop a suitable marketing mix.

CBCGS
B.Com. S.Y.

Optional

Corporate Account-II




Sem.-IV

Understand the regulatory environment in which the :ompanies are fo'f_
operate.
Student will be able to secure basic knovledge about Amalgamatior, Ab.
Reconstruction, Liquidation and Holding co npanies.

Learned the practical knowledge of re-cons ruction of conpanies.
Understand the accounting treatments of amalgamatior, absorption, iquidation of
companies and its technique.

Learn the deep insight of all the accounting aspects of conr pany. Acquire knowledge of
the concepts and application of accounts in preparation of financial state ments.

Cost Account-II

1.

3.

Get practical knowledge about costing mett ods. Students shall be able t¢ comprehend
the basic cost concepts and prepare cost she:et.

Students shall be able to gain the knowledge about the acc >unting treatrr ent of Qutput
costing, Contract costing, Operating costing Process costir g and Cost reconciliation.
Confident in solving practical problems in c)sting

IT Application in Business-IV

1

2.
3.
4.

Students will be able to use the various ipplications o’ computer ard internet in
performing business operations.

Students will be able to understand the con :ept of E-busir ess and E-governance.
Students will be able to work with compute - while doing the business.

Students shall be able to apply the knowled e of computer skill for business purposes.

Goods and Services Tax (GST)-II

1.

4.

The students to familiarize with GST and its provisions regarding detcrmination of
value of taxable supply, Input tax credit and e-filing.

. Students able to prepare the tax planning, tax managemet, Payment of tax and filing

of tax returns.

Student will able to examine the method of tax credit Inflows and outflows, tax
imposition, tax exemption, tax deduction, Jelivery of gods and services, Tax rates,
Periodic tax returns.

Place of delivery of goods and services and : ts impact.

Business Environment (Elective)

1

Students would be acquainted with buiiness objecti’es, dynamics of business
environment, various types of business env ronment and its analysis.
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Students would be acquainted with var ous concepts like Governr 1ent(
Economic trends, international business en 7ironment, Prc blems of grow th, et
The students will be able to demonstratz and develop conceptual irame
business environment and generate interes : in internatior al business.
Critically assess the business environment of an organiza:ion using selected strategic
tools.

Qjgist

CBCGS
B.Com. TY.

Sem.-V

DSC

Advanced Financial Accounting-1
1.

2.

Management Accounting-I
1.

Auditing
1.

. The students will learn the role of Cloud Accounting, Forer sic Accounting and Artificial

This course provides students in-depth technical anc conceptual Jinowledge of
advanced accounting topics relating to busi 1ess.

Students will learn how to prepare, read, anilyze and evaliiate the financ al statements
of Banking and Insurance Company as per guidelines provided under the relevant
Accounting Standards.

Intelligence in Accounting and Auditing.

Students would explain the significance of basic concept. importance ¢: functions of
Management Accounting. Students would calculate the various ratics & working
capital.

Apply and analyze different types of activity -based manag :ment tools.

Students will develop the essential ability of managers to use complix accounting
information for decision-making.

This ability to analyze financial statemen:s to deal mo e effectively 'vith strategic
options for their business units, Case siudies for ratio analysis is taken as for
understanding decision making capacity.

Students would outline the basic objectiv: of Auditing, the concepts >f errors and
frauds, principles of audit and different type:s of audits.

It will provide the student with a workirg knowledge >f auditing procedures and
techniques, standards, ethics and legal ewironment, aidit tools as well as audit
reports.

Demonstrate an understanding of the nature and scope of auditing re ated to audit
planning, vouching, verification and recent {rends in audit ng. Describe a 1d discuss the
regulatory framework of auditing and relat.d services.

(X



Business Regulatory Framework-I

1. Students would recall various definitions ar d would be ab e to evaluate the pgg
of Law of Contract, 1872, Sale of Goods Act, 1930, Consumer Protection sict, 1986, THe |
Right to Information Act, 2005. ‘

2. Students would be able to relate and appl; various provisions related to Consumer
Protection Act.

3. They would be aware of the rights of consuiaer and variot s consumer fo -ums.

4. The Course will enhance the basic legal kiiowledge to b isiness transa :tions and its
enforceability in the court of law.

Computerized Accounting -1

1. After completion of the course studen:s should be able to Derionstrate an
understanding of accounting theory, apply ¢ ccounting pro :edures by usi1g specialized
computer accounting software (Tally ERP-¢), Communica e effectively using standard
accounting terminology, Demonstrate an "inderstanding of accounting: reports and
records.

2. Compute and record financial transactions that are uniq 1e to business Identify and |
explain the components of general ledger so ftware.

MSME Management (Elective)

1. The students will be able to explain basic ccncepts and chilllenges of MSIE.

2. Outline the opportunities to set-up MSME Units anc. role of ruril & women
entrepreneurship.

3. Ilustrate roles of various institutions suppc rting MSMEs. ivaluate role of Government
in Promoting Entrepreneurship.

CBCGS
B.Com. TY.

Sem.-VI

DSC

Advanced Financial Accounting-II

1. The student will be able to understand trocesses of fiiancial accounting of-Farm
Accounting, Local Self Government Account Account of EI :ctricity.

2. Understand the new advanced financial accunting theory. practice, and sroblems.

3. Student will be able to demonstrate know edge of Interr ational Financial Reporting
Standards.

Management Accounting-II

1. This course provides students with tle increasingly important management
accounting issues of organization.




3.
Direct Tax
;

4.

Business Regulatory Framework-II
1.
2.

Computerized Accounting-II
1.

4.

Advertising Salesmanship (Elective)
1.
2:

. Analyse financial statements, prepare mana;erial reports, and suggest :ippropriate

& .

Appraise current management accounting; techniques and practice;i\%_ eir
organization. Students will be able to prepare-Cash budjet, Sales bud ;W@
N A

budget, etc.

This course deals with many of the present-d: y managemen: accounting te chniques.

By the end of this course, it is expected that the student will be able to Jnderstand
concepts and importance of direct tax.

Understanding the status of persons, residence, etc.

Classification of allowances and calculation ¢ f income fron salaries, Computation of
income from house property, income from ott er sources anc capital gains.

Students would identify the technical terms related to Inco>me Tax. Students would
compute the net total income of an individual

The students will be acquainted with the legal framework ay plicable to business.

Able to have a basic understanding of the law's relating to N egotiable Inst ument Act,
Company Act 2013, Securities and Exchange 3oard of India Act, Intellectual Property
Right Act, Information Technology Act, etc.

Perform accounting tasks; maintain records and prepare :ind analyse reports for a
business.

actions to eliminate problems.

Create accounting-related spreadsheets and charts by enha 1cing previously acquired
finance, accounting and computer skills.

Students would be able to appreciate the development an1 design of co mputerized
accounting system and they would be able to liscuss the practical use.

Understand the basic concepts of advertiseme nts and salesnianship.

The student will be able to Explain the use of advertising and sales proinotion as a
marketing tool.

Describe advertising and sales promotional ideas.

Explain appropriate selection of media. Discuss effectiveness of advertisir g and sales

shila £
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promotion.




5.

Develop practical understanding among the students associated with salesmanship
through classroom discussion/participation and projects.

M.Com
NEP-2022

M.Com EY.
Sem.-I

RM-1 Research Methodology
1. Describe the meaning, objectives of Research.
2. Determine the research problem and understanding the major research designs.
3. Determine data sources and learn the art of designing a q iestionnaire. N
4. Identify various sampling techniques used for data collection. )
5. Identify the Data collection and Fieldwork.
6. Learn how to communicate for feedback and follow up.
DSC-1 Management Process & Organizational Behaviour
1. Students are aware about the Importance & Role of Mana jement in the Organizations.
2. Evaluate the different aspects related to Decision Making and Controllin 3 Process.
3. Describe the different theories related to Individual behaiour in the Or janization.
4. Analyse Group Behavioural influence in the Organization.
5. To practice the process of management's four functions: ; lanning, orgar izing, leading,
and controlling.
DSC-2 Managerial Economics
1. Describe various approaches of consumer behaviour and derivation of demand
accordingly.
2. To know about the elasticity of demand.
3. Describe the probable outcomes of concept of Production and Cost their functions and
relations.
4. Understand transformation of inputs into output and as:ociated cost i1 short run as
well as in long run,
5. Know specific laws related to behaviour of production an 1 cost functions.
6. Determination of price under different market condition.
DSC-3 Corporate Financial Accounting
1. Nature and classifications of accounting theory, the use of GAAP and selected
accounting principles
2. Acquired the knowledge in company accounts.
3. Construct the financial statements of company within the frame work of AS.
4. To know the accounting and reporting requirements of the Corporatior s Act relevant
to AS.
5. Record and illustrate the effects of a range of corporate financial accoun:ing issues.




6.
7.

Familiarize the analytical skills in corporate accounting. Q

Gain the confidence in various methods for calculating good will and shares, and |

preparation of financial statements.

DSC-5/6
Elective-1

Interpretation of Corporate Financial Statement/ Industrial Economics

1.
2.

Define and explain the fundamental concepts of industrial economics.

Apply various economic theories to real-world industrial scenarios, enhancing deci:ion-
making skills in business contexts.

Evaluate the behaviour of firms under different market structures and understand thz
implications for pricing and output.

Identify the determinants of industrial location and assess their impact on regional
economic development.

M.Com EY.
Sem.-II

0JT-1

DSC-10

Advance Cost Accounting

1.
2,

w

To Know various types of Budgets and its controlling system.

To know about standard Costing, distinguishing between standard costing and
budgetary control calculating variance and its analysis.

Can become expert in marginal costing and absorbing costing.

Can determine Break Even Point and prepare cost volume profit.

Can prepare financial and cost information report for various type of managerial
decision.

DSC-11

Marketing Management

1.

2;
3.
4.

Identify the scope and significance of Marketing in Industry and will be able to il ustrate
market research skills for designing innovative marketing strategies for business firms
and to marketing communication skills relevant to the corporate world.

Understand the dynamics of marketing in business.

Demonstrate the ability to carry out market research projects.

Apply key marketing theories, frameworks and tools.

DSC-12

Financial Management

1.

Understand the basis of financial transaction which are applied in business and
industry.

Demonstrate an understanding of the overall role and importance of the finance
function, describe the financial environment.

Provide an in-depth view of the process in financial management of the firm.




4. Develop knowledge on the allocat on, manageme nt and fundiny; of financial re
5. Enhancing student’s ability in dealing in working capital decisic n and also lon zer- eT‘/
capital, which involves major capi :al investment decisions.
6. Identify legal issues that impact financial and ot er risks affecting business.
DSC-14 E-COMMERCE
Elective-2 | 1. Understand and articulate the fur damental con«epts and sign ficance of e-cc mmerce
in the modern business environm:nt.
2. Analyse various e-commerce molels and determine their aj plicability in different
business scenarios.
3. Design and implement e-commer :e solutions, u:ilizing approf riate technolcgies and
platforms.
4. Identify and evaluate security measures essential for p-otecting e-ccmmerce
transactions and data.
5. Understand and apply legal anc ethical considerations in the development and
management of e-commerce activ ties.
6. Create effective digital marketing strategies to e 1hance online business pres:nce and
customer engagement.
7. Stay informed about emerging treads and technologies in e-co nmerce to adzpt to the
evolving digital landscape.
M.Com S.Y. DSC-17 Business Environment
Sem.-1II 1. Understand the role and relevance of business environment.
2. Identify factors leading to economic environment of business.
3. Determine the impact of political : nd legal envir ynment on business decision .
4. ldentify the socio-cultural and intcrnational environmental fac ors
5. Analyse the technical environmen : for business i1 India.
DSC-19 Strategic Management
1. Understand the basic concepts and principles of strategic m: nagement an:lyse the
internal and external environmen: of business
2. Develop and prepare organizatio 1al strategies that will be eifective for the current
business environment.
3. Devise strategic approaches to managing a business successful y in a global context.
DSC-20 International Marketing




=
international marketing. ) 2
. . . s . *
To evaluate the impact of various envii onmental fact)rs on international marke

decisions.

To formulate effective marketing stratcgies for interr ational marke s, including
market entry, segmentation, and positioning.

To Plan and manage product developir ent, branding, and pricing stiategies suitab e
for global markets.

To create comprehensive promotion and distribution plans tailored for international
audiences.

To identify and analyse emerging issues in internatio 1al marketing, including ethi :al
considerations and the impact of globaization.

DSC-21
Elective-3

Statistical Analysis (Elective)
1k

@

Determine an understanding of the theory of probability, rules of probability and
probability distributions.

Comprehend the decision-making process under unc:rtainty using .;tatistical tool:.
Describe the concepts in sampling, san pling distributions and estin ation.

Identify the meaning and importance «f correlation ¢ nd regression analysis incluling
both simple and multiple correlation a:1d regression.

B.AS.Y.
Sem.-IV

RP-2

Research Project
1.
2.

5
6.

7.

Determination and Carrying out a substantial researc 1-based project

Describe and Demonstrate capacity to mprove stude 1t achievemen ;, engagement iand
retention

Describe and Demonstrate capacity to . ead and mana 3e change through collaboration
with others

Describe and demonstrate an understanding of the etaical issues as::ociated with
practitioner research

Determine and Analysis of data and sy1:thesize research findings

Report research findings in written anc| verbal forms

Determine the uses of research finding s to advance ecucation theor s and practice.

DSC-26

Security Analysis
1.
2.

Classification of the various alternatives available for investment.
Determine and Measure risk and retur.

ahil,
‘w/;a N
To understand and articulate the fund: mental concej ts and signific ince of | 2|y

Tefmne




3.

4.
5.

Identify the relationship between risk and ret irn. ’/.-f‘

AR
Determine the value of the equities and bonds. '*é%
Gain knowledge of the various strategies follo ved by investrient practition erv

e Tn

DSC-27

Advertising and Media Management

1

o u e w

Perceive about Media Planning, Strategy and I1anagement with reference t» current
business scenario.

Understand and analyse the relevant research in advertising and marketing;
communication.

Expand the knowledge of emerging media ads ertisement.

Design effective visual communication for var .ous advertisir g approaches.

Careers in advertising & Agency selection.

Examines the impact of Advertising on Production Cost/ Dis ribution Cost %
Consumer Price.

DSC-28

Marketing Research

1.
2.
3.
4,

B

It leads to innovation and research for the businessman and entrepreneurs

It leads to increase the job opportunities in thz field of mark:ting and servi ce sector,
[t will be utilizing the available recourses of country, with th  help of proper
marketing,

It is very important to go with global trade an 1 commerce through the marketing and
service sector due to the proper market study and research,

It will be help to fill up the gap in regional development of tt e country, by | roviding
industrial development opportunities due to the proper market knowledge.

DSC-30
Elective-4

Travel and Tourism

LAl L o

Familiars with all the basic/background know ledge of travels and tourism.
Familiars with Indian and Maharashtrian Tou ‘isms.

Able to handle travels and tours in India.

Familiar with Travel Agency and Tour Operatiin Business.

IQAQ Coordinator
Smt Danboirwar Mahila Mahavidyalaya

falna

Able eir own tours and travel agencies.
. ‘JJ\ —
ncipa

Smt. Dankunwar Mahila
Mahavidyalaya, Jatna.




